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KEEPING THE UK CONNECTED

FOREWORD

Heathrow is the UK’s Gateway to Growth.
As the country’s only hub airport, it
connects the UK to global markets, supports
international trade and investment, and
helps drive tourism and economic growth
across the nations and regions of the UK.
Every year, millions of passengers and
businesses rely on Heathrow to access
opportunities around the world.

An important part of Heathrow’s national role is its domestic
connectivity network — the air routes linking Heathrow with
airports across the UK and Crown Dependencies. Today, Heathrow
connects destinations across the British Isles to London and to
Heathrow’s wider global network.

These connections matter. For many parts of the UK, particularly
Northern Ireland, the Highlands and Islands of Scotland, and the
Crown Dependencies, aviation is the only practical way to travel
quickly and reliably to and from the UK and beyond. Alternative
journeys by road, rail or ferry can take many hours. For the people
and businesses who depend on these services, connectivity is
not a luxury — it is a lifeline connecting them to the world.

Domestic air links through Heathrow also help spread the
benefits of tourism and growth more evenly across the country.
International visitors arriving at Heathrow travel onwards to
historic cities, coastlines, cultural centres and national parks
across the UK, supporting local businesses, hospitality and

jobs in communities nationwide. Frontier Economics estimates
Heathrow's existing domestic routes supported nearly £1.2bn in
gross tourism spending across the UK from international and

domestic travellers between October 2024 and September 2025.

Behind that figure are families visiting loved ones, students
returning home, tourists exploring the UK, and business travellers
attending meetings, conferences and major events — each
journey contributing to regional economies across the country.

Heathrow’s UK connections are equally important for business
and trade. From Welsh biltong and Cambridgeshire crisps

to Yorkshire biscuits and Scotch whisky, Heathrow helps
companies across the UK reach international customers and
investors through its global network.

However, Heathrow has operated at full capacity for many
years. In a constrained airport environment, airlines must make
difficult choices about how to use scarce slots. Domestic routes
can struggle to compete with long-haul services. As a result,
some UK air links have been reduced or lost over time, while
other parts of the country have never had a direct connection
to the UK’s hub airport.

Expansion would create the opportunity to change this. Additional
capacity could provide the opportunity for airlines to restore lost
routes, introduce new connections and increase frequencies on
existing services, strengthening links between the UK’s nations
and the global economy.

Analysis from Frontier Economics, set out in this report, highlights
the scale of that opportunity. It identifies a pipeline of potential
new and reinstated domestic routes with evidence of underlying
demand, including:

¢ Leeds Bradford

Teesside

Belfast International
e Liverpool

* Newquay

This report demonstrates that Heathrow is not simply London’s
airport; it is a national asset that supports communities, businesses
and tourism across the whole UK. While airlines ultimately
decide which routes they operate, Heathrow recognises the
importance of maintaining strong domestic connectivity and
continues to support it actively.

That is why Heathrow already supports domestic routes through
measures such as our domestic passenger discount, which has
saved airlines operating UK routes a cumulative £39 million since
2017, alongside partnerships such as the UK Government's GREAT
campaign, promoting destinations across the UK to Heathrow’s
84.5 million annual passengers. As we move forward with our
expansion plans we will continue our work to support domestic
connectivity and work towards a supportive policy environment
to strengthen links between Heathrow and the nations and
regions of the UK for the long term.
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